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T H R O W
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The Throwdown is the Mobile Arts Council’s largest annual fundraising event that raises 
money to fund our mission to enrich the quality of life in the greater Mobile area through 
increasing accessibility to the arts and promoting a vibrant cultural community. 

For the past ten years, local artists have loved being asked to compete in this live art 
competition. The event features �ve competitors that have 90 minutes to create original 
works of art from a shared supply table and mystery items. Attendees watch art in action 
and have the opportunity to take these pieces home by participating in a live auction at 
the end of the night.

The evening also offers a silent auction with one-of-a-kind items that are locally crafted. 
Food and spirits are provided! 

The 2022 competitors are Elizabeth Brooks, John Halliday, Mayssam Iskander, Devontae 
Knight, and Christopher Murray. 

FR IDAY
s ep t embe r  1 6

FEATURING
Elizabeth Brooks

John Halliday
Mayssam Iskander

Devontae Knight
Christopher Murray

M O B I L E A R T S . O R G

ABOUT  THE  THROWDOWN

U S S  A L A B A M A ,  B A T T L E S H I P  P A R K
M E D A L  O F  H O N O R  A I R C R A F T  P A V I L I O N

6-9PM
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U S S � A      
B          � P   

M O B I L E A R T S . O R G

H E AV Y W E I G H T  S P O N S O R . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 , 0 0 0

• Inclusion of organization in event name, “presented by _______” 
• Prominent logo recognition on event collateral      
• Presenting sponsor recognition on website and social media 
• Sponsorship recognition in every MAC newsletter leading up to the event 
• Verbal recognition at the event 15 tickets to the event

W E LT E R W E I G H T  S P O N S O R . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 2 , 5 0 0

• Logo recognition on event collateral
• Recognition on social media and in two MAC newsletters
• Verbal recognition at the event
• 10 tickets to the event

L I G H T W E I G H T  S P O N S O R . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 1 , 0 0 0

• Logo recognition on event collateral
• Recognition on social media 
• Verbal recognition at the event
• 6 tickets to the event

F LY W E I G H T  S P O N S O R . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . $ 5 0 0

• Logo recognition on event collateral
• Recognition on social media
• Verbal recognition at the event
• 4 tickets to the event

S PONSORSH IP  OPPORTUNIT I ES
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